
 
                
 
 

 
 

 

If this is a partnered project, please list both entities and contact information for both.  

Agency/Company Name     

Project Name   

Awards Category       

Contact Name     

Address    

City  State  Zip  

Phone  Email      

For Public Agencies – Service Population: More Than 250,000 Less Than 250,000 (Check One) 

For Private Firms – Number of Employees: More Than 30 Less Than 30 (Check One) 
 

Submission Category (Please check below): 

1. Public Awareness of Flooding and/or Flood Prevention and/or Emergency Preparedness 
a. Communication Campaign (Check here) 
b. Individual Item (i.e., one brochure, one radio commercial, one billboard, etc.)  _ (Check here) 

 
2. Improving Water Quality 

a. Communication Campaign (Check here) 
b. Individual Item (i.e., one brochure, one radio commercial, one billboard, etc.)  _ (Check here) 

 
Online application package should be submitted in one pdf file with agency or company name included in title of pdf file.  The 
application package cannot exceed 5 MB. 
 
Please note that applications for newsletter, brochure flyer or print publication, as well as outdoor category (picture or poster) 
need to be submitted in print-ready pdf format. 
   

1) Completed Application Form 

2) Project Description, Including Associated Costs of Production and Distribution 

3) 500 word maximum written explanation of why the submission should be considered 

4) Provide example of project (brochure (print ready pdf), posters (print ready pdf), radio commercial, video (please provide public 
available urls) 

5) Describe the impact, effectiveness, and outcome of the campaign or item (for example, did the campaign result in greater 
emergency preparedness or improved water quality and how?) 

6) Measurable metrics on the reach of the campaign or item ((# of participants, people reached, etc.) 
 
I consent that my application submission can be used in Awards Video.   
 
 

Please contact Dusty Williams: dustyw2015@gmail.com or 951-313-0257; Sunny Simpkins sunnys@nafsma.org or 503-705-4944 with questions.   
 

National Association of Flood & Stormwater Management Agencies 
2023 Excellence in Communications Award Application  

For Projects Started after January 1, 2018, and completed by March 31, 2023 
March 31, 2023, 11:59pm EST Deadline for Application Submission 

 
Award Applications can only be submitted electronically at 
nafsma2023awards@NAFSMA2022.onmicrosoft.com 
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Agency Name: Charlotte-Mecklenburg Storm Water Services 
Category: 1.a. Public Awareness of Flooding and/or Flood Prevention and/or Emergency Preparedness 
Name of Project: Severe Weather Preparedness Week, Flood Safety Messaging, March 5-11, 2023 
PU 

PROJECT DESCRIPTION 
 
Communicating critical safety information, either proactively or during a weather-related event, is an 
effective way local government can ensure the protection of its residents. Charlotte-Mecklenburg Storm 
Water Services, a joint city-county utility in North Carolina, has exemplified this approach by expanding 
on the National Weather Service’s Severe Weather preparedness outreach through an extended 
multimedia campaign. 
 

This messaging is vital to residents because flooding is a 
natural threat to our area. National Weather Service data 
suggests more than half of flood-related deaths happen 
in vehicles. Storm Water Services data indicates flooding 
is the costliest natural disaster in Mecklenburg County. 
 
The campaign included four 15-second flood safety 
commercial spots to air on local television and streaming 
service, having staff available for media interviews, 
included messaging in utility bills sent to residents, a 
large digital billboard on a highly visible parking garage, 
and daily paid social media posts focused on flood safety 
tips. 
 

Timing our campaign with the National Weather Service’s Severe Weather Preparedness Week drew 
added interest from local media and residents.  
 

OUTREACH/MEASUREMENTS 
 
Social media:                                                                                                                                                          
Storm Water Services began running special flood safety messages on social 
media the first day of Severe Weather Preparedness Week and continued 
throughout the week.  
 
Facebook and Instagram  
Impressions for the week - 149,448 
Clicks - 236  
Total Cost - $518.55  
 
Cost per reach was $0.01, the lowest of any of our social media ads. 

 

 
 

NAFSMA 2023 Excellence in Communication Awards 
Public Awareness of Flooding and/or Flood Prevention Campaign 

 
 

Storm Water Services produced 15-second ads 
featuring flood safety tips.  



 
TV: Important flood safety information was communicated through 12, 15-second TV spots appearing 
on local CBS affiliate WBTV. These ads generated more than 149,000 impressions and reached 6.2% of 
the Charlotte-area market in just one week.  
 
Digital Streaming Service/Over the Top (OTT) Video: Streaming of 15-second video ads resulted in 
5,223 impressions and a video completion rate of 98.4 percent. 
 
Digital Billboard: According to NC Department of Transporation records in 2021, the digital billboard 
located on the 4th Street parking garage is viewed by approximately 14,000 people per day. (98,000 for 
the week) 
 
Utility Bill Insert: The March monthly utility bill insert with flood safety messaging (presented in both 
English and Spanish) was sent to approximately 180,000 Mecklenburg County residents and boosted the 
one-week Severe Weather Preparedness project. 
 
City Publications: Articles were also included in Crown Weekly,a digital publication that is distributed to 
8,000+ City of Charlotte employees, and Storm Water Services Employee News,a digital newsletter 
distributed to 200+ Storm Water Services staff. 
 
 

 
 

Production costs, (talent, audio/video) 
• Free, included in the monthly advertising costs with the television station 

 
Advertising costs for the week (TV and social media) 

• $2,100 television 
• $519 paid social media 
• $223 Digital/Over the Top (OTT) Video 

 
Utility bill insert cost: $4,632 total; .03 per insert mailed (180,000)  
 
Digital banner was provided free of charge by County Services. 
 

 
 

Promoting several flood safety messages through multiple channels helped Storm Water Services 
communicate critical information to the more than 1 million residents in Mecklenburg County, which 
includes the City of Charlotte and six surrounding towns.  
 
Communicating flood safety information is required for FEMA’s Community Rating System score, which 
determines a community’s flood insurance discount. Charlotte’s Class 3 rating provides a 35% savings to 
residents or approximately $1.2 million in flood insurance cost savings per year. 
 

 
 

Video links are included in Charlotte-Mecklenburg Storm Water Services’ 2023 NAFSMA application. 

COST THE OUTREACH AND MATERIALS 

IMPACT/EFFECTIVENESS 

VIDEO LINKS 



 
 
SUPPORTING DOCUMENTS 
 
SOCAL MEDIA 
 
Social Media: A series of posts on Facebook, Instagram and Twitter featuring daily flood safety tips. 
Facebook examples below representative all messaging on all three social sites. 
 
 

 
 





 





 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 

 
 
 
 
 
 



Social Media post highlighted an intensive interview with local meteorologist, WBTV’s Jamie 
Boll. 
https://www.wbtv.com/video/2023/03/08/severe-weather-preparedness-week-what-know/ 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.wbtv.com/video/2023/03/08/severe-weather-preparedness-week-what-know/


 
Digital Billboard Uptown Charlotte – 4th Street Parking Deck 
 

 
 
 
 
 
 



Flood Preparedness and Safety Page on Storm Water Services Web Page 
http://stormwater.charmeck.org 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

http://stormwater.charmeck.org/


Digital City Publications 
Links: http://stormwater.charmeck.org 
https://www.weather.gov/rah/preparedness 
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Media Availability, March 9, 2023 
 

 

 



Media Availability Participating Media Outlets: WBTV, Spectrum News, WCCB 
 

 
 

 
 



 
 

 



Severe Weather Preparedness Week 
Media Story Links: 
 
https://www.wbtv.com/video/2023/03/08/severe-weather-preparedness-week-what-know/ 
 
https://www.wccbcharlotte.com/2023/03/09/severe-weather-preparedness-week-underway-in-
carolinas/ 
 
https://spectrumlocalnews.com/nc/charlotte/weather/2018/03/09/flooding-kills-more-people-than-
tornadoes 
 
 
 
Severe Weather Preparedness Week  
Videos 15 Second Commercial Spots for TV and Promotions: 
 
https://www.youtube.com/watch?v=Kgr7B-GgIuc&list=PLdG3_VewDix7Yp2-CabnQfy1qxdFK3FzL 
https://www.youtube.com/watch?v=x4h7annFwKU&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=2 
https://www.youtube.com/watch?v=nVgLpRt15Ho&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=4 
https://www.youtube.com/watch?v=xjQ_GygGXZE&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=5 
https://www.youtube.com/watch?v=OUvnpIcyVxo&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=6 
https://www.youtube.com/watch?v=t0pNcpwNDns&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=7 
https://www.youtube.com/watch?v=5GTLKL6Lx4k&list=PLdG3_VewDix7Yp2-
CabnQfy1qxdFK3FzL&index=8 
 
https://charlottenc.gov/StormWater/Flooding/Pages/FloodPreparednessSafety.aspx 
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Severe Weather Awareness Floodplain Information – Utility Bill Insert in Month of March  
 

 
Side 1 - English messaging 



 
Side 2 - Spanish messaging  
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